The Capital “J” Journalism Contest

In partnership with the Michigan Interscholastic Press Association 

Defining the future of news delivery

This is one of the most unique projects and opportunities offered to students in this warp speed web world. The mission is to reinvent journalism and the inventors are the news consumers most important to that future—high school students.

You know the data, the dreary numbers and statistics as newspaper circulation has nose-dived along with advertising revenues. Michigan is the home to at least four experiments, most categorized as bridges or band-aids to save the industry until the new models finally emerge.

Here is an opportunity to identify the new models harnessing the creativity and entrepreneurial talent of the next generation.

The 5Ws and H

· WHO: Teams or individual Michigan high school students compete for a cash award and the chance to see their idea become a reality. 

· WHAT: It's called the Capital “J” Journalism Incubator Project. The challenge is for high school students to develop brand new media formats, products and/or delivery methods that will engage and excite the upcoming generations of news consumers on web, mobile or other online platforms. The top 3-5 finalists will pitch their ideas/products to a panel of professional editors/publishers/educators who will award the top prize of $500.

· WHEN: The project would launch in November 2009. Projects will be due to MIPA offices by 5 p.m. EST, Friday, Feb. 26, 2010. 

· WHERE: The student(s) will work on their own, developing their ideas into product form similar to developing an Apple iPhone app.

· WHY: The solutions that will redefine newsgathering, dissemination and delivery and the business models that must support it are still unknown. The students in high school are far different than the generations before them. Today’s college students were born the year the Web was created and launched. High school students are among the most facile and adaptable in history. They think, learn and process information differently. Today’s high school students are active news consumers but in far different ways than their parents or grandparents. This contest taps into their creativity and ingenuity. And it also explores the key issues of their willingness to pay for news, and, if so, how much. 

· HOW: MIPA can be a leader in finding the answers critical to the survival of the badly battered newspaper industry in Michigan and the nation and be a model for similar organizations in other states.

Other Info: This contest is based on 2007 joint project involving the J-School at MSU and six other public and private universities funded by a Knight Foundation challenge grant. The top three projects were showcased at the Online News Association meeting in 2007. 


Former MSU J-School Director Jane Briggs-Bunting will coordinate judging and contest queries. For questions, contact her at jbb@msu.edu. 

